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FOUNDING STORY






THE WORLD'S BEST DOWN DUVETS, CRAFTED WITH NORWEGIAN TRADITION TO TRANSPORT YOU TO NEW HEIGHTS OF COMFORT.
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BRAND CHARACTER

Norvegr aspires to be the best of the
best in every facet of our business.
Drawing from our legacy of Norse
craftsmanship, we ensure we use

the very best products and combine

ageless tradition with cutting-edge
thinking to ensure our products are
without parallel. Our obsession with
quality shapes every aspect of who
we are - from marketing and
advertising, to customer aftercare.






BRAND CHARACTER

SHARED COMFORT

Norvegr produg
for those heart
togetherness, mo
people we love
that our down d

convey a sense o
that the longevit
and our family he
symbol of person
human quality s
everythi




Sense of movement Rest and relaxation Global outlook and ambition |deal for all year round A family item

Longevity Deep comfort Pioneering Norse heritage Masters of the weather Shared comfort
‘The Way to the North’ A personal sanctuary and sensibility and the elements Ageless and enduring
products

A JOURNEY TO TRANQUILLITY. FOR ALL PLACES, ALL SEASONS, ALL AGES









The peak of relaxation - the moment
between being asleep and awake - is
very important to the Norvegr brand. It
Is at these times that the bed becomes
the most comfortable place in the
world and a true sanctuary. In our
imagery and design we should convey
those in-between states to reflect that
sense of transition - the dawn and the
dusk, movement between the cool
and the warm, and those milestone
moments of change shared between

families and friends.
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As part of our commitment to natural
purity, we use the very best of the
organic world in all of the products
that we create. This obsession with

the natural world should shine through
our visual identity - focusing on the

softness of down and the textures of
the untamed world; rock, grass, salt
and sea. Photography should have

a strong tactile quality, with textured

imagery creating an invitation to touch.
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BRAND SIGNATURES

Norvegr products are uniquely
designed with channels for
breathability - this is what makes them
so light, and suitable for all seasons.
That feeling of space and freedom
should be reflected in our brand
identity. We should use a balance of
space in all designed elements, guided
by a philosophy that avoids heaviness
and champions succinct simplicity.
We should be light on text to provide
multiple moments to pause and reflect.
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SOURCES OF INSPIRATION
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BRAND CSR

At Norvegr we believe in one specific
issue that resonates with our brand
identity and take steps that will make a
real difference. By making the sanctity
of sleep our sole mission, we can
pursue many different avenues
of charity: shelters for the domestically
misplaced, mosquito nets for those in
need, medical research in
sleep conditions, or even anti-stress
and mindfulness charities.

By bringing it back to the quality
of sleep, we make a circular model for
our social responsibility.
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